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IHecmumym du3saliHy ma peknamu HauioHanbHor
akademii kepigHUX Kadpie Kynbmypu i Mucmeumse

BI3YANIbHO-IHOOPMALIMHE

CEPENOBULIE: CTPATElIA PO3BUTKY

IHTETPOBAHOI'O KYPCY «AU3AMNH
PEKNAMW» Y BULLIA LIKONI

Ilpuwenxo C. B., Aumonosuu €. A. Bizyanvno-
inghopmayiiine cepedosuuje: cmpamezia po3eUmMKy
inmezposanozo xypcy «dusaiin pexnamuy y euwiii
wiKoni. Iany3o peknammnoco Ousaiiny pO32isAHYymo SK
8UO  XYOONICHLO-NPOEKMHOI KYIbMypU, Wo inmezpye
meopemuyni ma NPAKMuyHi acnekmu 2epagiunoco
ousainy, pexiamu i mapxemuney. Aemopamu eusna-
ueHo 6a306i KOMNOHeHMU NPoecionanizmy ouzaiine-
Pa peknamu 3 Ypaxy8auHAM UMO2 CYYACHO20 PUHKY:
epaghiuna Ouzaiin-niocomoska, CoyioKyibmypHa ma
MapKemuHeo8a ckiaoosi. /s 00caiodcents 8i3yanbHo-
inghopmayiiinoco  cepedosuwia 0bpaHo  cucmemHo-
CmMpYKmMypHutl nioxio, sIKUtl HUHI € OOHUM 13 OCHOBHUX
Y Memoouyi npoeKkmy8aHHs Pi3HOMAHIMHUX 00 €kmie
OU3aiHY, NIOBUUEHHI eCIMEeMUYHO20 Pi6HSl PeKIAMHUX
KOMYHIKAYiti y MICbKOMY ma 8ipmyanibHOMY HPOCHOPI.
Oxapaxmepuz068ano NO3UMUBHI PUCU  BUKOPUCMAH-

HA KPeamueHux MexHon02iu y npoyeci eizyanizayii

peknamuoi idei. Axyenmosano yeazy Ha npobnemax
haxoeoi mepminonozii, 30kpema GUCEIMIEHO 3MICIO8e
HAanogHeHHs iNocmposano2o crognuka «/usaiin i pe-
K1amay 5K JeKcukozpagiunozo pecypcy 6 OusaiiH-
oceimi  (6n1U8 MUCTMEYbKUX CMULIE HA PEKIaAMHY
meopuicmb, apceHan XyoodcHbo-epagiunux 3acodie y
CYKYNHOCII 3 KOMN TOMEPHUMU MEXHONO02IAMU).

Knrwouoei cnosa: ousaiin pexnamu, inmezposanuii Kypc,
8i3yanbHo-inghopmayitine cepedosuuye.

Ilpuwenxo C. B., Aumonosuu E. A. Buszyanono-un-
dopmayuonnan cpeda: cmpamezusn pazeumun uHme-
2puposannozo Kypca «/usaitn peknamol» 6 gvicuieil
wiKone. Ompacnb pekiamHoz20 OU3aiHa paccmompe-
Ha KAK BUO XYOOHCECMBEHHO-NPOEKMHOU KYIbMypbl,
20e UHMezpupyromcs meopemudeckue U npakmuye-
CKUe acnekmuvl 2paguyeckozo Ou3aiiHa, peKiamvl U
mapkemunea. Aemopamu onpeoenenvl 0A308ble KOM-
NOHEHMbl NpOogeccuonanusma ou3aiinepa pexKiamvl
C yuemom mpebo8anHull COBPEMEHHO20 PbIHKA. 2pa-
Quueckas Ou3alH-NOO20MOBKA, COYUOKYIbMYPHAS U
Mapkemuneogas cocmasnsiowue. [ uccie008anus
BU3YATLHO-UHDOPMAYUOHHOU CPedbl 8bIOPAH CUCTEM-
HO-CIPYKMYPHBIL NO0X00, KOMOPbIL Ce200Hs 56751~
emcsi OOHUM U3 OCHOBHBIX 8 MEMOOUKe NPOeKmuposa-
HUsl pazHooOpasHbix 00beKmos OU3alind, noGvlueHUU

Cmamma naodiviuna 0o pedaxyii 28.02.2017

ICMEMUYecKo20 YpPOGHs DEKNAMHbIX KOMMYHUKAYUL
8 20podcKkomM u eupmyanbhom npocmparcmee. Oxa-
PAKMeEpU3068aHbl NO3UMUGHBIE YEPHIbl UCNONb30BAHUS
KpeamueHvlx MexHON02Ull 6 Npoyecce GU3yamu3ayuu
PeKnamnol udeu. Buumanue akyenmuposano Ha npo-
bnemax cneyuanvHol MepMUHONOSUY, 8 YACHIHOCHU
ocgeweno cooepoicamenvioe HanoaHeHue ULIOCImpU-
posannoco cnoeaps «Huzaiin u pexiamay Kax JeK-
cukoepaghuueckoeo pecypca 6 Ou3ain-o6pazoeaHuu
(6nusHUE XYO0JICECNBEHHBIX CMULEl HA PEeKIAMHOe
MBOPUECMB0, APCEHAN XYO0NHCECMBEHHO-2PAPUUECKUX
cpeocme 8 COBOKYRHOCHIU C KOMNbIOMEPHIMU MEXHO-
Jo2usmu).

Kniouesvle cnosa: ousaiin pexiamvl, uHmMezpUpoBaH-
Hblil KYPC, 8U3YATbHO-UHDOPMAYUOHHAS Cpedal.

Pryshchenko S., Antonovych Ye. Visual Info Media:
the development strategy of the integrated course
“Design of Advertising”in higher school. The aesthetic
level of contemporary Advertising as a form of Visual
communication is extremely low, now Pop Art, Kitsch,
Eclecticism are dominated in the Media, yet there is no
scientifically based professional terminology, despite
the quick development of Ukrainian advertising in
recent decades. Advertising is the Culture product
and at the same time, it is a mirror that reflects moral
standards and value system of society. It creates fashion
for a lifestyle, social behavior, principles of use and so
on. Therefore, Advertising has not only a commercial
component — the Cultural component of Advertising
is not less important, and perhaps more important in
society nowadays. Visual Info Media today is encom-
passes the wide variety of Design activities — virtu-
ally all graphic components of visual communications
(branded constants and corporate identity elements,
commercial graphics, posters, signs and signposts,
icons, infographics, advertising products, WEB-re-
sources, etc.). In this context, the advertising design
industry is considered as a type of artistic-project
culture, where the theoretical and practical aspects
of Graphic design, Advertising and Marketing are in-
tegrated. The authors are emphasize that Advertising
design should be considered the activity sector, but
Design of advertising — as the educational discipline,
as the process of designing various promotional
products also.

Objectives. The objectives of this study are to define the
development strategy of integrated educational disci-
pline “Design of Advertising” and its semantic content
for higher art school in Ukraine.

Methods. The system-structural method has been cho-
sen for the study of Visual Info Media, which today is
one of the main methods in the projecting variety of de-
sign objects, increasing the aesthetic level of Advertis-
ing communications in the urban and virtual space. The
Advertising graphics to be analyzing (and to be teaching ac-
cordingly) not only as a cultural phenomenon at the level of
fact finding or as creating the attractive image externally, as
well as the original product due to a set of values and norms
of a particular historical period in certain region, using axi-
ological approach also.

Results. The search for innovative pedagogical ways
of vocational training in higher school are very rel-
evant because of the imbalance between the education
system and form of the profession existence in crisis
situations of various forms of global society (econom-
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ic, social, political, cultural), and greater competition,
active stimulation of sales promotion, rapid develop-
ment of computer technologies in industry, commerce
and information systems. So, basic components of the
professionalism of a designer in Advertising have been
selected taking into the requirements of contemporary
market: graphic design foundation, socio-cultural and
marketing components. It should be noted that without
the foundation of sociological and marketing basis the
graphic designer can be an excellent graphic artist, but
not a designer in Advertising. There is no ready-made
advertising ideas that are trying to attract beginners in
business — every advertising idea depends on the product
and the complex social, economic and cultural factors,
i.e. its market positioning. Projecting the original and
effective advertising is difficult even for professionals, as
the advertisement has to be the end product of studies.
Designers in Advertising on the one hand, is dependent
on market conditions and on the other — the ability of
sensory experience and create the art (advertising) im-
age. The positive features of the creative technologies
using in the process of advertising idea visualization
are characterized in the article. Recently, the searches
for original advertising ideas are actively continuing
because of the monotony and simplicity of images,
so-called visual standards overload huge advertising
in all Media. And advertisers are preferred creative
approaches: irregular shapes, visual semantics, double
meaning, placement the objects of advertising in unusual
situations, the use of metaphor, hyperbole, allegory, me-
tonymy and associations. Special attention is paid to the
problems of professional terminology, in particular, the
content of illustrated glossary “Design and Advertising”
which infirst presented as a lexicographic resource for
design-education (the influence of artistic styles on ad-
vertising creativity, the arsenal of art-graphic means in
combination with computer technologies). Glossary con-
tains definitions of key terms and concepts of art-project
culture, accompanied by appropriate the illustrative ma-
terial. Terminology vocabulary significantly expanded
interpretation of colour synergistic opportunities and
semiotic transformations the visual language of Design
and Advertising communications, the main features of
artistic styles and a number of concepts related indus-
tries: ethno-culturology, psychology, ecology, marketing
and advertising industry, printing and computer tech-
nology, qualimetric methods to assess the aesthetic of
design-objects quality.

Conclusions. The authors are found insufficient train-
ing of designers for the advertising industry because
integration of Graphic design, culturology, sociology,
advertising psychology and marketing in design-educa-
tion is absent. The concept and content of the integrated
course “Design of Advertising” are proposed for consid-
eration. It will be advisable to introduce a second level of
higher education, certificate programs, refresher train-
ing, to Doctoral studies for academic degrees in De-
sign and Advertising. Getting professional competence
should be directed to the analysis and understanding of
stylistic trends in the development of Advertising design
and the searches for national identity, for example pro-
Jecting the glocal advertising concepts and design ele-
ments that meet regional peculiarities of Ukraine.

Keywords: design of advertising, integrated course,
visual info media.

[ocTtanoBka mpo6jemu. EcteTnyHnii piBeHb
Cy4acHOT peKJIaMH sIK ()OPMH Bi3yaIbHUX KOMYHIKAIii
HAI3BUYAaHO HU3bKHH, HUHI y PEKIAMHOMY Cepej-
OBHIIII MAaHYIOTh IOM-apT, KiT4, SKJIEKTHKA, BOIXHOYAC
BIJICYTHSI HayKOBO OOIpyHTOBaHa mpodeciiiHa TepMi-
HOJIOTi51, HE3BKAIOUW HA CTPIMKHIA PO3BUTOK PEKIIAMHU
B YKpaiHi BIPOJOBX OCTaHHIX JecATWIITh. Pekiama €
MPOAYKTOM KYJABTYpU Ta BOJHOYAC 11 I3EpKaiIoM, L0
BiJJoOpaxkae MopasibHi HOPMH 1 CUCTEMY LIHHOCTEH CO-
uiymy. Bona dbopmye mMony Ha MeBHUN CTHIb JKUTTS,
COI[iaNIbHY MOBE/IHKY, MPUHIUIN CIIOXKHBAHHS TOLIO.
Tomy pexiama Mae HE JTUIIE KOMEPUINHY CKIAI0By —
HE MCHIII BAXJINBOIO, & MaOyTh, OLTBII BaXKJIMBOKO HUHI
y JKUTTI CYCIIUIECTBA € K)/IbMYpOn02iuHa KOMIIOHEHTA
pexnamu. Halickna HiluM € MUTaHHS CHIBBiTHOIIICH-
HSl €CTETHMYHHMX 1 KOMEpPUIHHUX YMHHUKIB peKiaMu, a
TaKOX ii BAroMoi BUXOBHOI (DyHKITi.

Bapro 3a3HaunTH aKTyaJdbHICTH BHBYCHHS €CTe-
TUYHUX aCTEeKTIB PEKIaMHOI rpadiki yYHSIMH 3aralib-
HOOCBITHIX 1 XYIOXHIX IIKUJI Ta CIyXadaMHu JTOBY3iB-
CBKOT MIATOTOBKH Yy paMKax HAaBYAIbHUX TUCHIHUILIIH
«OcHoBu nu3aitny», «Komnosuuis», «OcHOBH rpadiy-
HOTO AM3aiiHy», «lcTopis MUCTENTB i qu3aliHy» Ta iH.
['05T0BHOIO METOIO IMX TEMAaTHYHHX 3aHIATh MaB OH CTa-
TH PO3BHTOK XYIOKHBOTO CMAaKy, HE3aJIeKHO Bill TOTO,
Oyle AWTUHA y MaiOyTHhOMY JHU3alHEPOM pPEKIaMH
YM Hi, @ TaKOXK O3HAMOMIIEHHS 3 ICTOPi€I0 pEeKIaMH,
ii QyHKUIIIMH, PO3YMIHHS TOUIIBHOCTI BUKOPUCTAHHS
HaIllOHAJIBHUX MOTHBIB y pekiami abo ii iHTepHalio-
HAJILHUX PHC, HETATUBHOCTI SBUIIIA TICEBIOHAIIOHAITI-
3arii.

Hepo3s’si3anuM muTaHHIM Yy cdepi cydacHOl
JIU3aiH-OCBITH 3aJMIIA€THCS BIICYTHICTH 1HTErpOBa-
HUX TIiAXOAIB 0 BUKIAAAaHHS (HaXxOBUX AMCIIMILIIH.
VYV neskux BUIIaX YKpaiHH 3allpoBaKEHO CIIeriai-
3amito «[padiyHuil qU3aifH 1 pekiiaMay, MpoTe aHaji3
HAaBYAJBHOTO IIPOIIECY O3BOJISIE NIHTH BHCHOBKY, IO
«...I peknama» € y OUIBIIOCTI BUIAJKIB JIUIIE MeXa-
HIYHUM JOMOBHEHHsM. Haifuacrilne pekiamHa CKia-
JIOBa BIJICYTHS: SIKIIO HaBiTh Y HABYAJILHOMY IUIaHI U
3aJeKJIapOBaHO MUCIUILTIHY «/lu3aiiH pexmamm» (SK
BapiaHT «Po3poOka pekiIamMHOI MPOAYKIii»), TO Ha-
BYAJbHI 3aBJaHHsA IyOmoroTh muciuiiiiny «lIpoek-
TYBaHHS» — PO3POOKY 3HAKa YW JIOTOTHIIA, OyKIIeTa,
TUIaKara, Iu3aifiH YIakoBKHU TOIIO, Ta, SIK MPABUIIO, JICK-
MIHHUX TONMH HE mepeadavyeHo. [Hoai yacTkoBo 10 1l
CKJIaZly BXOIATH €IEMEHTU PHCYHKA, KHUBOIUCY, MaKe-
TYBaHHS, PUPTY, KOMIT IOTEPHUX TEXHOJOTIH, TOaApY-
KapChKOT MiITOTOBKK 200 OCHOB ToJtirpadii.

Skmo nu3afiH cepeloBMINA BKIIOYAE IU3AiH
iHTep’ €py, nu3aitH nannmadry, Au3aidiH MeOIiB K Op-
raHizaiilo nIpeaIMeTHO-IPOCTOPOBOT IITICHOT CUCTEMH,
TO TpadiuHMi AU3aiiH Y KOHTEKCTI Bi3yaJbHO-1H(pOpMa-
IHOTO CepeIOBHINA HIHI OXOIUTIOE OUTBII MUPOKUI
CHEKTp TPOEKTHOI JisUTbHOCTI — (DaKTUYHO BCi KO-
TpoporpadiyHi KOMIOHEHTH Bi3yalbHUX KOMYHIKaIlii
(dipmoBi KOHCTAaHTH 1 HOCIi (HipMOBOTO CTHIIIO, MPO-
MUCIOBY rpadiky, iHdpopMmaliifHi Tabjao Ta MOKaKYH-
KH, MiKTOrpamu, iHporpadiky, pekjIaMHy TPOAYKIIo,
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WEB-pecypcu Tom10). SIKIIO po3misimaTé AU3aiiH K
CHHTETHYHY AWCUHUILTIHY, TO peKaamuuii ousaitn (ab6o
KOMYHIKaTUBHHH, 10 YaCTillle BAKOPUCTOBYETHCS B €B-
pomi, CHIA, Pocii) sik pi3sHOBUA IpadivHOTO TU3aiiHy €
ie OUIBII CHHTETUYHOIO Ta CTIeHU(IYHOIO TisSIBHICTIO,
Je OUTBIIOI0 MIpOIO 3aisiHi MapKETHHT, COIIOJIOTis,
TICUXOJIOTiS peKJIaMU 1 KyabTypodoris. Tomy Bce OiibIn
aKTyaJIbHOIO B HAaBYAJIBHOMY TPOIIECI CTA€ IHTETpaIlis
rpadivyHOro qu3aliHy, peKiaMH Ta MApKETUHTY, PO 10
3a3Havae i O. Cobones [23]. Haronocumo, o pexiam-
HUI JU3aliH BapTO PO3IVIIIATU SIK Taly3b AisUTBHOCTI,
a JAn3aiiH pexnaMu — SK HaBYAJIbHY AWCIMILTIHY, SK
MpoIIeC MPOCKTYBaHHS Pi3HOMaHITHOI PEKIIAMHOI MPo-
JYKIIi.

AHaJIi3 OoCTaHHIX JOCTiIKeHb i myOJikamiid.
3 omHOro OOKY, MOXKHa 3pO3yMITH HECTauy BUKJaza-
yiB BUIIOI KBasi(ikaiii 3 HOBOro MPOQUII0 B XyTOXK-
HIX HaBYAIPHUX 3aKjagax, a 3 IHIIOTO0 — HE MOXKHA
BUIIPaBIOBYBAaTH NPUHIWI HAaBYAHHS, 32 SKHM «IIO
3Ha€ BUKJIAJad, T¢ W BUKIamae». MaOyTh, 1le CHib-
Ha mpobnema ans Ykpainu Ta Pocii, ToMy pociiicbka
HAyKOBO-METOMUYHA 0a3a BaXKIMBA IS YKPaiHCHKHX
BHKJIa/IaviB, OCOOJIMBO BAapTO BHUIUINTH MOHOTpadii
Ta HaByalbHI nociOHukH A. [Jlertsapeora [3], JI. Imu-
TpieBoi [18], A. Koctinoi [6], A. JlebeneBa-JIro6iMoBa
[7], P. Mokmantesa [8], B. My3ukanTa [9], O. Haza-
ikina [10], O. ITaBnoscebkoi [12], €. Ilecomnpkoro [13],
C. Tlponina [16], A. Pomanora [19], O. CanbHikoBOI
[21], A. YabsiHOBCBKOTO [25], B. YuenoBoi Ta H. Cra-
pux [26], O. ®eodanosa [27], ®. Illapkopa [28], a
TakoX BiloMOro Oousrapchkoro pekiamicra X. Kad-
tanmKieBa [S]. IIcuxomoriro pekIiaMHOTO BILTUBY JI0-
knaano aHamizye I1. Brnacos [17]. Cepen ykpaiHCbKHX
BHJIaHb, SIKI HAWOUIBII BiJNOBIAIOTh CYYaCHUM BH-
Moram, € miapy4Huk npod. KuiBcekoro HamioHamnb-
HOT'O TOPrOBO-€KOHOMIYHOTO yHiBepcuteTy €. Pomara
«Pekmamay [20], mo Mae JIeKibKa NepeBUIaHb; Ha-
BUANbHUIA TOCIOHMK A. Bnamumupchkoi «Pekmamar»
[2]; naBuanpHUil nociOHUK mpod. YKpaiHchkoi akaje-
Mii apykapcta b. lypHsika Ta A. baTroka «Po3poOka
1 U3aiiH peKJIaMHUX BUAAHb» [4], ¢ pO3IIsSAa0ThCst

OCHOBHI TIHTaHHS PEKJIaMHOI JisSUTBHOCTI, MAPKETUHTY
1 MeHEeDKMEHTY. HallBaromimmm J0CITiKSHHSM COIIi0-
KyJABTYPHOTO MiAXOAY 10 XYHOKHBOI AiSIIBHOCTI € MO-
Horpadis npod. FO. Adanaceesa [1]. O. Onenina [11]
ta P. Canenpko [22] po3risiialoTh KOMyHIKaTuBHi, ce-
MIOTHYHI Ta KYJIBTYPHO-ECTETHYHI aCIIeKTH PEKIaMH.

MeTta cTaTTi — BU3HAYNTH CTPATETIIO PO3BUTKY
IHTErpoBaHOi HABYAIBHOI JAMCHUILTIHU «/lu3aitH pe-
KJIaMu» Ta ii 3MICTOBE HATIOBHEHHS ISl MHCTCIBKHX
BUIIIB YKpaiHU.

Buknag ocHOBHOro Marepiany XOCTiTKeHHs.
Huni ocHOBHOIO TpoOIIeMOI0 € SKICTh TpodeciiiHol
MIJTOTOBKU JM3alHEPIB JUIS PEKIaMHOI Tally3i y pam-
Kax ICHYIOUHMX HaBYalIbHUX IUIaHiB. [Ipu 30-roqmHHOMY
TH)KHEBOMY HABaHTAXKCHHI OakanaBpary Iyxe CKIAIHO
BBECTH JIOJIaTKOBUI OJIOK pEeKIaMHUX JMCIUIUTH (He-
3Ba)KAIOYH HA Te, L0 B ACSIKUX BHIIAX yke BBeneHO «Co-
MIOJIOTII0  PEeKIIaMHOI JisTbHOCTI», «Ilcuxomorito pe-
KIIaMH»), 1, SIK HACJIJIOK, IPOOJIEMAaTHYHO MirOTyBaTH
CTIeIiaTiCTa BUCOKOTO PiBHS ISl PEKIIAMHOTO Oi3HECY.

Jnst mocTimKeHHsT peKJiaMd K CKIIAJOBOI Bi3y-
anbHO-1H(opMaIiiiHOTO cepeoBUIIIa Ta 3aIPOBAKEH-
HS PE3yJbTaTiB J0 HABYAJIBHOIO IMPOIECY, aBTOPAMU
00paHo cucmemHuo-cmpyKmypHuil nioxio, SIKAil yMox-
JIUBITIOE JIOCTIKSHHS PEKIIAMHOTO JTU3aiiHy 1 Ha piBHI
aHaITi3y OKpEMHX YHHHHUKIB, 1 Ha PiBHI IXHHOTO CHHTE3Y.
CucTeMHUH TiAXiA HUHI € OHUM 13 OCHOBHHX Y METO-
JUI TPOEKTYBaHHsI PI3HOMAHITHUX 00’ €KTiB IU3aiHY.
Peknama, pexiaMHa i mpomucioBa rpadika mociiawTh
Ba)XXITUBE MICIIE y CHCTEMI Bi3yaJIbHUX KOMYHIKaIIliH,
opraHizaiii AisUTbHOCTI 3 BUPINICHHS MaclITaOHUX 3a-
BIaHb MiJBHUINECHHSI €CTETUYHOTO PiBHSA 00’€KTIB NH-
3aiiHy, KOMILICKCHOTO YIOCKOHAJIICHHS SIKOCTI TOBapiB
1 IOCIYT y MiCbKOMY Ta BIpTyaJJbHOMY CEPEIOBHILI.
Pexnamuy rpadiky BapTo po3misaaTH (Ta BUKIAIATH
BIATIOBITHIM YHHOM) HE JIUINE SIK SBUIIE KYJABTYPH Ha
piBHI KOHCTarallii ¢pakTy abo sIK CTBOPEHHS 30BHIITHBO
MPUBa0IMBOTO 300paXKEHHS, & K MOXIJIHUH MPOAYKT,
00yMOBIIEHHI CYKYTHICTIO IIIHHOCTEH 1 HOpM KOHKpET-
HOT'O 1CTOPUYHOTO TEPioy MEBHOTO PErioHy, 3aCTOCO-
BYIOUU TaKOX AKCION02iU U NIOXIO.

(MAXOBUM

COLLIOKYNIbTYPHAA ~ MAPKETUHIOBMIA
]

Puc. 1. Bazosi komnonenmu npoghecionanizmy ouzaiiHepa pekiamu
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Hait01mK4a0r0 MepcrekKTHBOK MOYKHA BH3HAYHTH
BUBUCHHSI OCHOB PEKJIAMHO{ TiSITBHOCTI Ta MAPKETHHTY
y paMKax iHTerpoBaHoi aucuuIutinu «Ju3aiiH pexna-
M. Likao, mo 3 2009 poky poboTtonasiui Kuea y Ba-
KaHCIsIX TIepeBary HaJaloTh OU3aliHePam-MapKemoo-
2am, X04a KOTHHUH HaBYABHHUN 3aKJIa/l TIOKH [0 TaKUX
(axiBIiB He ToTye. SIKIMO BU3HAYATH MpodecioHatizm
Iu3aifHepa 3 ypaxyBaHHSIM BHMOT CYyYacHOTO PHHKY,
TO aBTOPH CTATTi BHOKPEMIIIOIOTh TPU BaXKIMBHUX ac-
MEeKTH K 0a30Bi KOMIIOHEHTH: TpadiuHy AW3aWH-TII-
TOTOBKY, COLIOKYJIBTYPHY Ta MapKETHHIOBY CKJIaIOBi
(puc. 1). Ilpu npoMy HE0OXiTHO 3ayBaKHTH, IO 0Oe3
COIIIOJIOTIYHOTO Ta MAapKETHHIOBOro (pyHIaMeHTy au-
3aifHep-Tpadik Moxe OyTH IyJOBUM XyITOKHUKOM-Tpa-
¢ikoMm, ane He Au3aiiHepoM pekiamu. He icHye roro-
BUX PEKJIAMHUX ifieH, SIKUMH HaMararoThCsl MPHUBAOUTH
HOBAUKiB y Oi3HECI — KOXKHA peKJIaMHa 1/1es 3aJIeKUTh
BiJl POJYKTY i KOMIUIEKCY COMIaIbHUX, CKOHOMIYHUX 1
KyJIbTYpHUX YHHHHKIB, TOOTO HOT'O MO3MIIIOHYBaHHS Ha
puHKY [15]. Po3pobuTH opHriHaJIbHY Ta €EKTHBHY pe-
KJIaMy JIOCTaTHLO CKJIAJTHO HABITh JJIsl Ipo(ecioHaNiB,
OCKUIbKH PEKJIaMHE MOBIJIOMJICHHS Ma€ OyTH KIHIICBUM
MPOJYKTOM HU3KH JOCHIKeHb. Jlu3alinepu pekiiamu,
3 OTHOTO OOKY, € 3aJIe)KHUMH BiJl KOH FOHKTYPU PHHKY,
a 3 THIIOro0 — BiJ] 3JaTHOCTI YyTTEBO MEPEKHUBATH Ta
CTBOPIOBATH XyIOXKHIN (peKIIaMHUIT) 00pa3.

Ha ctuky Hayk 3’siBUiacsi HOBa JAMCIMILIIHA —
«HelipomMapkeTHHT» K MaHIMYJIATUBHUM 3aci0 BIUIUBY
Ha CBIAOMICTH croxkuBada. HiMeubKUM TOCIIAHUK IIO-
BeJIHKHU crioxuBadiB A. TpalHmi, 3aCHOBHUK HEWpo-
MapKeTHHTY, CIUPAIOYHCh Ha OCTAaHHI JIOCIHIKCHHS
MO3Ky, V¥ po0oTi «HeiipomapkeTnHr: Bizyaiizaiis eMo-
Lil» CTBEPKYE, 10 TOBEIIHKOI JIOIUHU KEPYIOTh
MepeBa)XKHO eMOLlii, a He po3yM, TOMY Bi3yaJlbHE CITPUK-
HATTSI CTa€ BU3HAYAJbHUM IIpU BUOOpPi Ta mpuabdaHHi
TOBapy. YCi CEHCOpHI CUTHAJM CIIOYaTKy HaOyBarOTh
EMOITIHOT OI[IHKHM (EMOIIHHO BaroMoi abo Hi) i Tilb-
KH TIOTIM 3JIIHCHIOIOTH Mepexij Ha piBEHb CBIIOMOCTI
(moriuHoro anamizy). CIpuiHATTSA, K MPaBUIIO, «ITiJI-
MOPSAKOBAHO» MOTHBALilHINA cucTeMi, koTpa Gopmy-
€TbCS TEHETUYHO Ta COLIOKYIbTYpHO. BiH Takox pe-
KOMCH/Iy€ CTBOPIOBATH IMO3UTHBHHUM eMOIIHHUN (HOH Y
pEeKIIaMHOMY 3BEpHEHHI CaMe 3a JIOTIOMOTOI0 KOJIBOPY,
aKIEHTYIOUH yBary Ha BaroMOMY BIUTHBI KYJIBTYpHHX 1
COLiaJbHUX acoLialiil Ipy COPUHAHATTI KOJNIPHHUX CHO-
Jy4eHs [24].

Han3BuuallHO akTyaJbHMMH CTalOTh 1 MHOIIYKH
IHHOBaI[IHUX TEAAaroriyHUX MUIAXIB (axoBoi miaro-
TOBKM y BWIIIN IIKOJII Yepe3 HAasBHICTh JAHCOAIAHCY
MIX CHCTEMOIO OCBITH Ta ()OPMOIO iCHYBaHHS IaHOT
mpodecii y KpU30BUX yMOBaX pi3HUX (HOpM CBITOBOTO
CyCIiJbCcTBa (€KOHOMIYHOI, COIiaibHOI, MOJITUYHOI,
KYJBTYpHOI), )KOPCTOKOI KOHKYPEHIIii 1 aKTUBHOI CTH-
MyJIsIii 30yTy, OypXJIMBOTO PO3BUTKY KOMIT FOTEPHHX
TEXHOJIOTIH Y BUPOOHHIITBI, KOMEpIIii Ta iH(popMaIliii-
HHUX cucTeMax. [IporHocTudHo 11e 6y710 3p03yMiJIo aBTO-
pam okpeciieHoi koHLenii me Ha moyarky 2000-x pp.,
MPOTe MPaKTUYHA peallizallis Hamoro 3aaymy 3 Gopmy-
BaHHS KBaJiikamii «Ju3aiiHep-MapKeToJIOr» pO3IMo-

ganacs 3 2006 p. B HamionaneHil akageMii KepiBHHX
KaJIpiB KYJIBTYPH 1 MACTEIITB.

Topkaro4nch 3MiCTy 03Ha4€HOI HABUAJIBHOI JHC-
IUTUTIHKA, HE MOYKHA HE HAroJIOCUTU Ha MPOOJIeMi Tep-
MiHOJIOT1i. ABTOPH CTaTTi HEOAHOPA30BO 3yCTPiYaIHCs
3 BUJIBHAM ONEpPYBaHHAM (DIPMOBUMH KOHCTaHTaMH,
HETPaBIWIHLHAM a00 3aIUTyTaHUM TPAaKTyBaHHAM Oara-
TBOX TOHSTH, CIPOIICHO-MEXaHICTHYHUM IIePEHECCH-
HSIM MHECTEIILKUX CTHIIB Yy raiy3s rpadidHoro auzaitny
(«noroTun BUKOHAHUH y CTHII Xall-TeKy», «3HAK Mae
CTHJIb aBaHTapAy»), BIACYTHICTIO YITKOTO BU3HAYCHHS
MOHATTS «CTHJIICTHKa» Ta HOTO CKJIaJOBUX, HaaMip-
HOIO KUIBKICTIO aHTJIOMOBHHX TEPMIHIB 1 Ha PiBHI po-
00YMX Tporpam, i Ha piBHI (GOPMYJTFOBAaHHS HaBYAIb-
HUX 3aBJIaHb, 1 HA PiBHI CIIKYBaHHS 3 KOJIETaMH, i IpU
aHamizi myOnikaniii. Hanmpukiman, mommprorTbes Taki
TEPMIHU IITYYHOTO MOXO/DKEHHS, K «JIU3aiiH HIITiBY,
«CaKpaTbHUU IU3aiH», «0()OPMITFOBALHUHN JH3aiH,
«KOMEPIIHANA JH3aiiHep», «TrpaiuHAN JIOTOTHUII,
«OPYKOBaHUH JIOTOTHID», «CHMBOJBHHI JIOTOTHID)
(B maHoMy BHUIAIKy MOXHA MPUITYCTHTH, IO HICTh-
csl IPO KOMOIHOBAHUH JIOTOTHUI, SKUH CKIATAa€Thes 13
mpudTOBOro HAMUCY Ta IpadiyHOTO 300paKEHHS) Ta
0araro IHIHX.

Omxe, B YKpaiHi TOCTPO BiAUyBaeThCs Opak ¢a-
XOBUX BHJAHb JJIS CTYIACHTIB CHeEIlaJlbHOCTI «JlH-
3aifH»: MiJPYYHUKIB, MOCIOHUKIB, CIOBHHKIB. Tomy
aBTOpPaMHU CTATTi 3allPOMOHOBAHO TaKe BUAAHHS, SKE
CIIyTyBaTHME HOTY>KHUM JICKCUKOTpa(igHUM pecypcoM
y HaBYaJIbHOMY Tiporieci [14]. CIIOBHUK MICTUTh BH3HA-
YEeHHSI OCHOBHHUX TEPMIHIB Ta IOHATH XYIOXXHBO-IIPO-
eKTHOI KYIBTYPH, SIKi CYIPOBOMKYIOTHCS BiIIIOBITHUM
imocTpaTHBHUM MaTepiagoM. TepMmiHOIOTIUHMI CKIaT
CYTTEBO PO3UIMPEHO TIYMAYCHHSAMH CHHEPICTHYHHUX
MOJKJIMBOCTEH KOJIBOPY Ta CEMIOTHYHHX TpaHchopma-
i}l Bi3yaJIbHOI MOBH JU3aifHy 1 peKJIaMHUX KOMYHIKa-
Iiif, OCHOBHIMH PHUCAMU MHUCTEIPKHUX CTHIIB, & TAKOXK
HH3KOIO MOHSATH i3 CYMDKHUX Tajy3eil: eTHOKYIBTYpO-
3HABCTBA, IICUXOJIOTIi, EKOJIOT1], MApKETHHTY, PEeKIIaM-
HOI iHAYyCTpii, momirpagivHux i KOMII IOTEPHUX TEXHO-
JOTiH, KBaJIMETPUYHUX METOMIB OLIHKH ECTETUYHOT
SIKOCTi 00’ €KTIB.

OcCTaHHIM YacoM y 3B’S3KYy 3 OJHOMAHITHICTIO i
CTPOKATICTIO 300pa)KCHb, TaK 3BaHHMHU Bi3yaJbHUMHU
CTaHJIapTaMH, KOJIOCAJIBHUM PEKIaMHUM TIepeBaHTa-
JKCHHSIM Ha BCIX MeJlia-KaHajlaX TPUBAIOTh aKTUBHI 0-
IIyKH OPHUTiHAJBHUX PEKIAMHUX iJel, peKIaMOAaBIli
BXKE Ha PiBHI iHPOPMATHBHOI pEKJIIaMHU IepeBary Bil-
JAf0Th TBOPYUM IiXOJaM: HECTAaHIAPTHHM (opmam,
Bi3yallbHIM CEMaHTHIl, MOABIHHUM 3HAYCHHSAM, pPO3-
MIIIEHHIO 00’ €KTa PEKIIAMyBaHHS y HE3BHYHHUX CHUTY-
aIlisx, BUKOPUCTAaHHIO MeTadopu, rinepOonu, aneropii,
METOHIMII Ta acolialii.

ToMy TOHSTTS «KpeaTHB» € INOCTaTHbO CKJIAl-
HUM y TPaKTUI[ Tu3aiiHy. 3’sBUiIacs Maca TEpMiHiB,
0 BUKJIMKAOTh CYMHIBU: KpEaTHUBHHU JHM3aiiH, Kpea-
TUB y AW3aliH1, KpeaTUBHUN AM3aliHEp Ta iH., 1 HABITh
«tBOopuokpeatia» (?!). [Ipu upoMy Bci, XT0 1X BKHBa-
I0Th, HE 3allepPEeUyIOTh CHHOHIMIYHOCTI IMOHATH «Kpea-
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THUB — TBOPYICTBY, ajleé KaTeTOPHIHO PO3MEXKOBYIOTH

3aCTOCYBAHHS MOHATTS «KPEATHB) JIUIIE JJIS PEeKIaMH

Ta qU3aliHy, & «TBOPYiCThY — BUKIIOYHO I 00pa3o-

TBOPYOTO 1 IEKOPATHUBHOIO MHCTENTBA. Alle Tu3aiiHep

He MOxe OyTH HETBOPYMM, HEKpEeaTHBHHMM, TOMAI Le

MPOCTO BUKOHABEIlb, PEMICHUK, yd4eHb (miaMaicTep,

K KasaJi panime), MakeTHUK. OJHAaK KpeaTHBHICTb,

sIKa 3pO3yMilla JIUIIE pPO3POOHUKY PEKJIaMH, BiJBep-

Ta BYJIBIapHICTh YM €MaTaX He CaMOLiJb y peKiami.

Taxoro poay KpeaTHUBIIMKH 3a0yBalOTh €JIE€MEHTapHY

ICTHHY, IO TOJIOBHA MeTa PeKJIaMH — MPOAATH CIO-

XKHUBady TOBap abo mociyry. s nboro Bxke HeoOXiaHi

IiKaBi, aTPaKTUBHI 00pa3u, HECTaHJAPTHICTh, EMOIIil-

HICTh, TYMOp, CaTUpa, TOMY Bce OUIBIIOT aKTyaIbHOCTI

HaOyBa€ BUKOPHCTAHHS KPEATUBHUX TEXHOJOTIH NIpHu

CTBOPEHHI PEKJIAMHOTO 3BEPHEHHS SIK Bi3yaJbHO-BEp-

OasbHOT MoJeni. AHali3 CBITOBUX TCHJICHIIIA PO3BU-

TKY PHHKY, MacIITaOHOI KpU3W HaABUPOOHHUIITBA KiHIIS

XX — mepmoro aecsatupivds XXI cTomiTTs, rodans-

HO{ PEKJIaMHOi aTaKW, TMCHUXOJIOTIYHAX MAaHIMyJSAIii

CBIJIOMICTIO LIJILOBUX IPYII Ta KITYY B MAaCOBIii KYJIBTY-

pl BUSIBHB, [0 MEPEBAYKHA YACTUHA PEKJIAMH HEraTUB-

HO CIIPUHMAETHCA CYCIIIBCTBOM, «PEKIAMHHUU IIyM»

JTOCSIT CBOET KPUTUYHOT MEXKI.

BucnoBku. Ha 0cHOBI ITpoBeIecHUX eKCIIepUMEH-
TaJBHUX TIOIIYKIB CTPATETii pO3BUTKY HaBUAIBLHOI JIUC-
UUIUTiHE «/lu3ailH pexjaMu» y BHIIIM HIKOJII aBTOPH
KOHIICTIIIT TIWIIUTA TEeBHUX TT1ICYMKIB:

* BHUSBJICGHO HEAOCTAaTHIA piBeHb mpodeciiinol
MiJITOTOBKY TU3alHEPiB I peKJIaMHOT Taimy3i;

* ISl JOCTIKSHHS PEKIIaMH SIK CKIIaJI0OBOI Bi3yabHO-
1H(pOPMAIIIIfHOTO CEePETOBUINA, 3 METOFO ITOJIATBIIIOTO
3alpOBA/PKCHHST ~ OTPHMAaHHX  pE3YyIbTaTiB Y
JIU3aiiH-0CBITY, Oy10 00paHO OCHOBHHUM CHUCTEMHO-
CTPYKTYPHHH, a TAKOXK aKCI0JIOTIYHUI METOIOJIOTIYH1
M AXOIH;

* pO3pOOJIEHO 3MICTOBE HANOBHEHHS HaBYAJIHHOI
TUCIHTUTIHE  «JIn3aliH  peknamm» SK  IHTerparii
rpadidyHOTO [U3aiiHy, pEeKIaMu Ta MAapKETHHTY,
BHU3HAU€HO 0a30Bi KOMIIOHEHTH THpodeciitHol
OIATOTOBKH [U3aiiHEpa pEKIaMH 3 ypaxyBaHHIM
BUMOT CY9acHOTO PHHKY;

* iHTErpoBaHy HaBYallbHy IUCHMILIIHY «/lu3aitn
peKIaMm» OMIJLHO 3alPOBAJNTH W Ha PiBHI JpyToi
BHUIIOT OCBITH, cepTU(IKaTHUX MPOrpaM, Ha Kypcax
MiABHUINEHHsS KBadidikamii, y JOKTOpaHTypi Ha
3000yTTA HAyKOBHX CTYIIEHIB y Taiy3i JAu3aifiHy Ta
peKIIaMH.

IlepcnexkTHBN MOAAJBIINX AOCHiXKeHb. Haii-
OMDKYMM YacoM YKe TOTpiOHA TepeopieHTallis Ha
OUTBII TOHKI IMiJIXO/IM IO CHOXKUBaJa: OLIbII 1HJAUBITY-
aNbHi, OUTBIII KOPEKTHi, OUTBII ecTeTu4Hi. PexmamuHa
MPOIYKILis JJIT MACOBOTO PUHKY TaKOK MOBUHHA MaTh
SCTeTHYHHH PIBEHb i BUKOHYBAaTH KYJIBTYPHO-BHXOB-
Hy ¢yHKIOi0. Bigrak BHKIaga4i MUCTEILKUAX BHIIIIB
MAaIOTh HAMCKITJIHINIEe 3aBJaHHS — Y CTHUCIHA TepMiH
HaJIaTH CTYJIEHTaM HeoOXiHi 3HaHHS JiJIsl podeciiHOoT
1 KOHKYPEHTOCIIPOMOKHOT POOOTH B iHAYCTpii pekia-
Mu. OTpuMmaHHs (axOBHX KOMIIETCHIIHl BapToO Crpsi-

MOBYBATH Ha aHali3 Ta YCBIJOMJICHHS CTHJIICTHYHHX
TEHJICHII PO3BUTKY PEKIAMHOIO JM3alHy 1 MOIIYKH
HAI[IOHAJIBHOT'O CTUJIIO, 30KpeMa Ha pO3poOKyY IIIOKalb-
HUX PEKJIAMHUX KOHIEMI[iH Ta eJIeMEHTIB Au3aiiny, ki
0 BiIMOBiaM perioHaJIbHUM OCOOIMBOCTAM YKpaiHU.
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